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DAY 2 HIGHLIGHTS / 62ND IHGF DELHI FAIR –AUTUMN 2026

Five days of discovery. Year-round business.

The second day of the 62nd IHGF Delhi Fair witnessed 

encouraging buyer footfall and lively business 

engagements across the permanent mart area at 

India Expo Centre & Mart, Greater Noida. As 

international and domestic buyers explored the fair's 

diverse product offerings, the permanent marts 

emerged as an important extension of the sourcing 

experience, bringing buyers closer to established 

manufacturers, exporters and brands.

From statement furniture and contemporary home 

décor to designer lighting, furnishings, lifestyle 

accessories and handcrafted collections, the marts 

presented a world of products crafted for modern 

living and evolving global tastes. The day's 

interactions extended beyond product appreciation, 

with discussions around new collections, 

customisation, sourcing

requirements and prospective business deals.

900
PERMANENT MARTS

SOURCING ALL YEAR

INSIDE

Mart voices 03 / Expo Bazaar 04–05

The marts in motion 
 Five days of discovery. Year-round business.
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VISION AND GLIMPSES

From the Chairman’s desk

A year-round gateway for Indian manufacturers and exporters
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“The journey of India Expo Centre & Mart has always been guided by a 

larger vision—to create a destination that goes beyond hosting exhibitions 

and becomes a permanent gateway for Indian manufacturers and 

exporters to access global markets.

Our 900 permanent marts represent the collective strength, 

entrepreneurial spirit and manufacturing capabilities of India's 

handicrafts and lifestyle industry. Every buyer who visits the Mart brings an 

opportunity, and every meaningful interaction takes us closer to our 

ambition of transforming this destination into a thriving, year-round 

sourcing hub. Our vision is built on determination, collaboration and the 

belief that consistent efforts create extraordinary results. The road ahead 

calls for greater participation, stronger buyer mobilisation, innovative 

product presentations and continuous engagement.

I am confident that with the commitment of our mart owners, young 

entrepreneurs and industry stakeholders, India Expo Centre & Mart will 

continue to create new opportunities for Indian businesses and 

strengthen India's position in the global sourcing landscape. 

The best is yet to come.”

PHOTO 02

Chairman’s portrait

Approved portrait

Dr. Rakesh Kumar

Chairman 

India Expo Centre & Mart

900 PERMANENT MARTS / ENDLESS POSSIBILITIES

For India Exposition Mart Ltd. (IEML), the growing buyer engagement reflects a larger vision: creating a sourcing 

destination where business opportunities are not restricted to exhibition dates. With its 900 permanent marts, IEML 

offers buyers a dedicated platform to discover products, interact with suppliers and build lasting trade relationships 

throughout the year.
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MART VOICES

Voices from the marts
Five perspectives on a permanent business presence
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PHOTO 05

Portrait

Vikaas Bharadwaj

President, IEML Mart Allottee's Association (IMAA)

De Luxe Exports India, Mart No. B04/06, First Floor

“We deeply appreciate the meticulous efforts that have made the Mart a reliable hub for 

sourcing, supply, manufacturing, and exports. With an unwavering commitment to quality and 

strict adherence to industry standards, we are fully equipped to handle orders of any scale, 

offering end-to-end supply solutions and year-round accessibility. Our collective vision is to 

boost exports, drive revenue growth, and further enhance the Mart’s stellar reputation on the 

global stage.”

PHOTO 06

Portrait

Rizwan M. Khan

Owner, Universal Ark Enterprises/ Mart No. A07/17

“The permanent mart gives us a distinct advantage because our collections remain accessible 

to buyers beyond the exhibition period. The encouraging response during the IHGF Delhi Fair has 

created opportunities to introduce our latest designs, understand changing sourcing 

requirements and develop new business relationships. For us, every buyer interaction is an 

opportunity to build a lasting partnership.”

PHOTO 07

Portrait

Saad

Owner, New Art Handicraft, Mart No. A09/07

“I am appearing for the first time in this fair with my products in this Mart and happy that 
international buyers increasingly seek collections that combine contemporary design, 
consistent quality and customisation. Our permanent showroom allows us to present products 
in a more comprehensive setting, demonstrate material and finish options, and discuss specific 
requirements in detail. The Mart offers valuable continuity to the business opportunities 
generated during the fair.”

Mohammad Javed Khan

Vision Exports / Mart A02/10–12

“Having a permanent presence at the mart, coupled with participation in IHGF, has played a 

significant role in driving meaningful business growth for us. From collaborating with global and 

domestic brands to engaging with a diverse network of buyers, every interaction here has 

translated into valuable opportunities and lasting business relationships.”

Harsh

Dilip Industries / Mart A04/20

“Our permanent presence at the mart has helped us maintain consistent buyer engagement 

and showcase our offerings throughout the year. IHGF takes this value proposition even further 

by connecting us with a diverse audience of serious business buyers from India and overseas, 

making it one of the most effective platforms for growth and market expansion.”
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EXPO BAZAAR / 1 OF 2

Expo Bazaar
Curating the art of contemporary living
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DESIGN AND CRAFTSMANSHIP COLLECTIONS FOR MODERN HOMES

At the 62nd IHGF Delhi Fair, Expo Bazaar brings a 

contemporary dimension to the sourcing experience, 

showcasing the possibilities of design-led products, 

coordinated collections and lifestyle solutions for 

modern homes.

As buyers increasingly look beyond individual 

products towards complete lifestyle stories, Expo 

Bazaar offers an opportunity to explore how Indian 

manufacturing, craftsmanship and contemporary 

aesthetics can come together to create market-

relevant collections.

From elegant home accents and statement furniture 

to distinctive lighting, dining accessories, seasonal 

décor and lifestyle essentials, the showcase highlights 

the diversity of India's product development 

capabilities.
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EXPO BAZAAR / 2 OF 2

A complete lifestyle 
perspective
Coordinated collections across spaces, seasons and preferences

Modern consumers are looking for homes that reflect 

individuality, comfort, functionality and responsible choices. For 

retailers and sourcing professionals, this creates demand for 

collections that work together across spaces, seasons and 

lifestyle preferences.

Expo Bazaar's showcase offers 

a platform to explore this 

direction through design, 

materials, finishes, product 

combinations and sourcing 

conversations.
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Jitin Prashar

Senior Vice President, Expo Bazaar

“Today's global buyers are looking for more than individual products. They want 

thoughtfully designed collections that combine aesthetics, functionality, quality and 

commercial relevance. At Expo Bazaar, our focus is on bringing together Indian 

craftsmanship and contemporary design sensibilities to create lifestyle solutions for 

evolving international markets.

The IHGF Delhi Fair offers an important opportunity to engage directly with buyers, 

understand changing consumer preferences and showcase the versatility of Indian 

manufacturing. With the permanent marts at India Expo Centre & Mart, these 

engagements can continue beyond the exhibition, enabling stronger partnerships, 

greater product innovation and long-term sourcing relationships.”
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THE MART ADVANTAGE

900 marts
One global ambition
A sourcing destination connecting Indian makers with global markets

What began nearly two decades ago as a 

vision to create an integrated exhibition and 

convention destination is evolving into 

something much larger: a permanent sourcing 

ecosystem where Indian craftsmanship, 

manufacturing capabilities and global market 

opportunities converge.

India Expo Centre & Mart, Greater Noida, is now 

taking this vision forward by bringing together 

900 permanent marts representing 

manufacturers, exporters, suppliers, retailers 

and established brands across diverse 

product categories.
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THE BUYER PERSPECTIVE

Rahyan Sofia
Federman, New York

(Buyer)

Interior Designer,

France (Buyer)

“What makes this sourcing destination 

interesting is the opportunity to explore 

multiple product categories and connect 

directly with manufacturers. The permanent 

showrooms allow us to examine collections 

more closely, compare finishes and discuss 

customisation. It makes the sourcing 

experience more focused and helps us 

identify suppliers for future business.”

“The variety of products available across the 

marts makes it possible to explore several 

sourcing requirements in one destination. 

From home décor and furniture to lighting 

and lifestyle accessories, the opportunity to 

meet manufacturers directly helps us 

understand product quality, design 

capabilities and potential business 

collaborations.”
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YOUR NEXT SOURCING VISIT

Your next sourcing
opportunity
The fair may last five days. The opportunities can last all year.

The day's engagements reflected growing interest in contemporary Indian craftsmanship, with 

buyers exploring furniture, home décor, lighting, furnishings and lifestyle collections designed for 

evolving international markets.
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01

Explore the marts

02

Connect with suppliers

03

Keep business moving

Discover relevant manufacturers 

and product categories through 

the mart directory.

Confirm appointments, 

discuss product specifications 

and explore sourcing 

possibilities.

Follow up on enquiries, samples, 

catalogues and future 

collaborations.

MART DIRECTORY

Find relevant 

companies and mart 

numbers

SOURCING CALENDAR

Check the next Mart 

Sourcing Days
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Scan QR code
for Mart Floor Plans

Scan QR code
to Register 



SEE YOU ON DAY 3
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See you on 
Day 3
15 OCTOBER 2026 / 62ND IHGF DELHI FAIR –AUTUMN 2026

900 PERMANENT MARTS / YOUR YEAR-ROUND SOURCING DESTINATION

The journey of discovery continues as the 62nd IHGF Delhi Fair moves 

into another day of craftsmanship, creativity and global business 

engagement.

STAY CONNECTED

indiaexpomart.in

India Expo Centre & Mart, Greater Noida, Delhi-NCR, India

13–17 October 2026 / 62nd IHGF Delhi Fair
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Discover more. Connect better.

Source beyond boundaries.
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